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摘要
本文提出利用高级程序设计语言技术和数据库技术来实现大型连锁超市管
理系统的设计。在大型连锁超市的日常业务往来中，经常会遇到数据量很大的客
户信息和市场信息。如果采用以前的管理方式，不但花费大量的时间和精力，而
且效率不高，还往往出现各种错误，从而造成一定的损失。所以如果由一个现代
化、自动化的客户关系管理系统的控制程序来实现信息管理，将会大大减少业务
人员的工作量，也会提高工作效率。特别是系统具有友好的使用界面、简易快捷
的操作、合理的数据库系统，将会大大促进大型连锁超市的现代化建设步伐。
本文根据信息管理系统的开发流程，首先根据针对系统提出的功能性和非功
能性需求，系统采用 J2EE 框架，使用 Myeclipse2015 开发工具和 B/S 三层架构
开发。系统主要包括了营销管理、客户管理、服务管理、统计报表、基础数据和
权限管理等功能。论文首先介绍了系统开发背景以及国内外研究现状，重点介绍
了该系统开发实现过程，对系统的需求分析、模块设计、数据库设计等各个部分
进行了详尽的分析和论述，最后重点介绍了系统主要功能模块的实现界面及相关
代码，并对系统尚存在的问题和不足进行了总结。
经一段时间的测试，验证了系统的有效性。在系统设计时考虑系统的线性扩
展性，通过扩展硬件资源可以提高系统的并发处理性能。系统运行后，极大的提
高了超市对客户管理的工作的效率。
关键词：客户关系管理；数据库；CRM
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Abstract
This paper puts forward the design of the management system of large chain
supermarket by using advanced programming language technology and database
technology. In the daily business of large supermarket chains, the data is often met
with a large amount of customer information and market information. If the previous
management methods, not only spend a lot of time and energy, and the efficiency is
not high, but also often a variety of errors, resulting in a certain loss. So if a modern,
automated customer relationship management system to achieve the control of
information management, will greatly reduce the workload of the staff, but also
improve the efficiency of the work. In particular, the system has a friendly user
interface, simple and quick operation, a reasonable database system, will greatly
promote the modernization of large-scale supermarket chain.
According to the development process of information management system,
firstly, according to the functional and non functional requirements of the system, the
system uses the J2EE framework, using Myeclipse2015 development tools and B/S
three tier architecture development. The system mainly includes marketing
management, customer management, service management, statistical reports, basic
data and rights management and other functions. This paper first introduces the
system development background and research status at home and abroad, mainly
introduces the system development process, the system needs analysis, each module
design, database design and other parts are analyzed and discussed in detail, finally
focuses on the realization of the interface and related code of the main function
module of the system, and the problems and shortcomings there system is
summarized.
After a period of testing, the effectiveness of the system is verified. In the system
design, the system can be improved by extending the hardware resources, which can
improve the performance of the system. After the system has been running, it greatly
improves the efficiency of the supermarket to the customer management..
Keywords: Customer Relationship Management; Database; CRM
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